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HELLO

| am a passionate and results-driven visual designer with extensive experience in creating impactful visual
identities and leading design initiatives across multiple platforms. Over the years, | have worked with
diverse brands and clients, delivering creative solutions that align with business goals and enhance brand
presence. My expertise spans branding, digital media, social media creatives, packaging, and web design,
allowing me to approach each project with a holistic design mindset.

In my role as a design team lead, | have successfully guided and mentored teams, ensured visual
consistency across campaigns, and collaborated closely with marketing and client servicing teams to
deliver high-quality outcomes. | believe in the power of storytelling through design and strive to create
visually engaging content that resonates with audiences while driving measurable results.
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Empowering brands 1 00 4

through strategy,
content, and design. Local & Global Clients
Strategy-Led Approach

Shaping enduring brands and refined Creative & Digital Execution
digital experiences. Local and Remote Collaboration
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Brand Management

Brand Management invalves maintaining and
enhancing a brand's image across all
touchpoints. It ensures consistency, builds
trust, and drives long-tem recognition and

loyalty.

Dlgltal Design & Branding

Se Mces Design shapes how ideas are visually
communicated, while branding builds a

Our Digital Services grow your brand online consistent identity that connects with

through design, content, social media, and ﬁ;ﬁ;ﬁﬁiﬁﬁ:‘fmﬂf

marketing. We ensure a strong presence with

web, brand management, and launch support.
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Performance Marketing Strategies Content Creation
M a I'ke'h n g Marketing Strategies are planned efforts to Content Creationis the process of crafting
Performance Marketing focuses on measurable promote a brand, product, or service engaging visuals and messages tailored to
resuls like clicks, leads, and sales through effectively. They combine data, creativity, your brand. It helps attract, inform, and
targeted campaigns. It ensures you only pay for and channels to reach the right audience and connect with your target audience across
drive results. platforms.

actions that drive real business growth.

brand online. It helps build engagement, Photography and Videography capture your
connect with your audience, and maintain a brand's story with impactful visuals, boosting the tone for long-term growth.

strong digital presence. engagement and appeal.

SM Management Photography/ Brand Launching
a Man en ves E T Brand Launching introduces your brand to
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Conventional St T
. TY% ackaging Design — rint Advertisin
&mws Creative and practical packaging design that @ D Strategic ad design and placement in g
] newspapers, magazines, and flyers to boost

Our Conventional Services enhance your grabs attention, enhances brand value, and
— reach and brand recognition offiine, ensuring

brand's offline presence through impactful ensures product safety. We blend style and e
physical marketing and on-ground strategies. g == IR = 0t In compathive print

function to tell your brand story and stand out
We ensure your brand reaches the audience

on shelves. spaces and captures your audience's attention.
where digital can't.
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5 Billboards & Brochures Event Branding
L E S I g n a g e Professionally designed brochures and Complete branding solutions for trade
catalogs that clearly showcase your shows, expos, and events—including stall
—— mw"lirg and mm:ﬂ;l’g h@'l—‘rﬂﬂmt billboard s of services, Uﬁ“’!g Emﬂwglﬂﬂ'ﬂulﬂ- mw.h banners, and g\'ﬁmﬂy&—tﬂ create a
£ IR AT I Sl e UM TR and visuals to attract and inform your memorable presence, attract footfall, and
your brand message effectively, drive foot traffic, lerice effectively promote your brand
that reinforce brand loyalty and visibility. i ‘ :
S
Vehicle Branding Retail e Product Catalogue
—
Design and wrap your or your client's vehicle AD el - Professionally designed product catalogues
fleets to transform them into eye-catching, M e rCh a n d I SI n g — that showcase your offerings with clarity and
maving billboards—maximizing mobile brand T —— Boosts product visibility and shopper visual appeal. Ideal for boosting sales,
exposure and creating consistent visibility engagement. From displays to POS materials, o informing customers, and enhancing brand
wherever they go. zz Ss we make your brand stand out. presentation.
\.
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JRIXHAGEN

Client Instructions:

The client requested a logo that conveys
luxury, refinement, and harmony in a
minimal and elegant way

Logo Designed:

The logo features a symmetrical gold
emblem of interlinked petal-like shapes,
paired with a spaced uppercase serif
wordmark. The gold-on-white palette
enhances the luxurious and feminine
positioning.

Softwares:

Brand Description:

A premium women'’s clothing brand that
embodies elegance, sophistication, and
empowered femininity. Focused on
timeless style and luxury fashion.
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PATIALA

CONSTRUCTION INDUSTRIES

Client Instructions:

The client wanted a logo that
communicates stability, precision, and
trustworthiness, suitable for both
industrial and corporate applications.

Logo Designed:

The logo incorporates a geometric
hexagonal emblem enclosing structured
letterforms. The blue color palette
reinforces professionalism, while bold
typography ensures authority.

Softwares:

Brand Description:

An industrial and construction brand
providing durable, reliable, and precise
solutions. Known for engineering
excellence, it emphasizes strength,
longevity, and technical expertise.

Construction Yellow

The dominant background color; bright and attention-grabbing.
#F2D241

Pure White
The new primary color for the iconand "PATIALA" text, offering a clean, modem contrast.

H#FFFFFF

Shadow Slate
A deeper blue-grey found in the finer text and logo outlines.
#1B3B54







Client Instructions:

The client requested a logo that evokes
vintage sophistication, heritage, and the
exclusivity of premium cigars.

Logo Designed:

The logo is a black-and-white vintage
badge featuring a circular emblem with a
profile illustration and ribbon accents.
Bold uppercase typography reinforces
tradition and timeless style.

Softwares:

Brand Description:

A premium cigar shop catering to
enthusiasts of heritage, craftsmanship,
and refined leisure. The brand embodies
tradition, exclusivity, and sophistication.

Obsidian Black

The main color used for the circular badge, ribbon, and bald typography.
#262621

Vintage Smoke
The light grey used for the central background and the outer border ring.
#DEDFDB

Off-White Parchment
Used for the "EST 2000" text and the highlights within the hand and cigar illustration.
#FFFFFF
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THE VEIL AFFAIR

Client Instructions:

The client requested a logo that is
sophisticated, balanced, and luxurious,
reflecting the premium positioning of the
brand.

Logo Designed:

The logo features a sleek monogram of
“T" and "V" with thin intersecting lines.
An uppercase serif wordmark beneath
enhances the premium feel,
complemented by a minimalist black
aesthetic.

Softwares:

Brand Description:

A luxury modest wear brand offering
premium veils and silk dresses. The
brand represents elegance, timeless

femininity, and refined fashion aesthetics.
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."v Brand Description:

A dessert brand specializing in
handcrafted brownies and customized
sweet treats. It emphasizes warmth,
iIndulgence, and homemade quality,
Brownies Parlor appealing to sweet-tooth lovers.

Client Instructions:

The client wanted a logo that is friendly,
approachable, and instantly
recognizable, reflecting the brand'’s
chocolate focus and homemade feel.

Logo Designed:

The logo features a bold lowercase "b"
with a geometric brownie cube atop,
paired with clean sans-serif typography.

Construction Yellow

The deSign commu nicates frieﬂdlinessjl The dominant background color; bright and attention-grabbing.

#F2D241

product clarity, and indulgence.

Pure White
The new primary color for the icon and "FATIALA™ text, offering a clean, modern contrast.
#FFFFFF

Brownies Parlor

Softwares:

Shadow Slate
A deeper blue-grey found in the finer text and logo outlines.
#1B3B54







Client Instructions:

The client requested a logo that
symbolizes growth, care, and
development while remaining
approachable and professional.

Logo Designed:

The logo combines a bright blue abstract
human-like figure with upward leaf or ray
elements. Clean typography
complements the symbol, conveying
trust, optimism, and nurturing.

Softwares:

Brand Description:

A family- and growth-centered brand
focused on child development, care, and
positive learning experiences. It
communicates nurturing, optimism, and
forward progress.

Trust Blue
The solid blue used for the "Brite" text and the roof of the house icon.
#006EBD

Cool Slate
The primary grey used for the "Horizon" text and the base of the hands.
#9E9E9E

Soft Sky
The lighter blue gradient found in the upper portion of the central figure.
#7BAFD4







GOODOYE

Client Instructions:

The client wanted a logo that subtly
reflects time, is modern, and conveys
trustworthiness and reliability.

Logo Designed:

The logo uses a monogram of “G" and
“"O" encircled by a continuous line
suggesting a clock. A serif wordmark
beneath balances modern minimalism
with classic reliability.

Softwares:

Brand Description:

A clock brand creating functional yet
aesthetically appealing timepieces for
modern homes and offices. It balances
practicality with clean, stylish design.

Midnight Navy
Used for the primary logo, main headings, and solidicons.
It establishes a sense ofauthority, trust, and professional sophistication.
#1C244B

Pure White
Used as the primary canvas or background. It ensures high contrast, maintains a

"clean" minimalist aesthetic, and allows the navy elements to stand out.
#FFFFFF

Cool Steel

A secondary tone for sub-headlines, body text, or Ul elements like borders.
It provides visual depth without distracting from the main brand color.
#4A5478







The Little one

Client Instructions:

The client wanted a logo that feels
friendly, soft, and approachable while
maintaining professionalism.

Logo Designed:
The logo features rounded warm brown

typography with stylized “"TLO" lettering.

lts soft structure reinforces comfort and
safety while maintaining a clean,
professional look.

Softwares:

Brand Description:

A baby-care brand focused on safety,
gentleness, and parental trust. It
communicates warmth, nurturing care,
and reliability for infants and young
children

Earth Brown

Used for the main "T" and "0" icons and the bottom text. It provides
a grounded, organic feel that suggests reliability and nature.
#5C4B37

Muted Sand
LIsed for the "L" element. This softer tone adds contrastand

visual interest, preventing the logo from feeling tooheavy or flat.
#D4B0S0

Forest Shadow

A recommended deep olive/grey-brown for secondary assets oricons.

It complements the main brown while adding a touch of sophisticated variety.
#454B3A




Brand Description:

A modern men's skincare brand providing
simple, confident, everyday grooming
solutions. Focused on practical self-care
and empowerment.

Client Instructions:

The client wanted a logo that feels bold,
energizing, and practical for men's
grooming products.

Logo Designed:

The logo uses a strong, contrasting
typeface with bold colors to
communicate confidence, clarity, and
approachability, reflecting a
no-nonsense, empowering brand

1 Deep Command Navy
personallty' Used for the majority of the “ManUp" text. This deep blue conveys
stability, strength, and professional authority.
#243B61

Softwares: SR oy fr o e

m m It bridges the gap between the navy and white for a cohesive look.

#455A7F
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Campaign Execution Framework

High-Impact Opfimization -- - — - - - = .

ROAS Scaling Performance Audits

Creative lterations

Strategic Execution |

Audience Research Funnel Strategy
Platform Selection | Campaign Structuring i

Brand & Data Foundation

Pixel & Tracking Setup | Market Research
Content Alignment

R e : : ) _
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Glow & Go

Social Media

We Don't Just Make
Posts. We Make People
Stop Scrolling.

Your brand deserves creatives that convert
not just look good. This is what we built for
Glow & Go. We can build it for you.

Softwares: m m

ln .' Invorimesolutions

& Invorimesolutions.com
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STOCK

Cocoa Body Butter

TAKE WHAT

YOU NEED

BEAUTY

ESSENTIAL

OMG!

You Smell So Good!

1l

Your daily dose of




Flat 30% Off On entire website q‘w?
Limited Time Offer |\] a"\ r\ [ a\ | )a\ N f .

I'-J/ l ﬁ

| Glow&Go
BOMBSH

shower

)

]

[ Glow&Go
BOMBSHELL
shower gel

Flat 30% Off On entire website
Limited Time Offer

https:fglowgo.click/

A LITTLE LATHER,
A LITTLECALM,

A LOT OF
GLOW

Brightens Skin
Com plexion

Evens Qut Your
SKin Tone

keweps skin fresh and
clean all day

Showar Gal 2 ;
P = o e R L] T Ofer
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P u m p kl n PLUMPKIN PLUMPKIN o Sl

Did scmeone say

: ; MEET YOUR
Soclal Media MOISTURIZER

Your product is great. o | el
Your content should
prove It.

We helped Plumpkin build a feed that
educates, engages, and sells. Ready to do
the same for your skincare brand?

PLUMPKINX

AZELAIC ACID GLUTATHIONE SALICYLIC ACID
SERUM SERLUM FACEWASH

PLUMPKIN

rsmoerkr || |[ ms.meerkr || |[ RS 1399 prr
L

L1 ot £
i
0 2 e
3 2 i

i@ |[nvorimesolutions.com




PLUMPKIN

Moisturiser Serum
facewash
rs 3960/ -

PLUMPKIN PLUMPKIN

Salicylic Acid
Fade Weous

Cr |
- =

Maoisturiser

PLUMPKI\

[UERIE 1

AZELAIC ACID MADE FOR YOU
SERUM

FLUMPRILY o

BEST SERLIM FOR CLEARER, EVEM TOMED SKIN

PLUSIFRIY

FLUMPKIX

Double Trouble
for Acne

They form a dymamic dua that not only clears out exsting
breakouts but also shuts the door on fubure ones.

]
d

I UMPKIN

"CLANS ACID
SERUM

iy §
i Vi

PLUMPKIX

PLUMPKIX

FEEL THE CARE

IN CEAN/EDV MDAD

N\
PLUMPKIN

PLUMPKIN

Salicylic Acid
Faes Wash

PLUMPKIN

MU MPkIY

AZELAIC ACID
SERUM

{ ‘_:

MOW SOFT, HYDRATED
SKIMN ON A BUDGET
PLUMPKIN GIVES YO U
RFHCH MOISTURE WITHOUT
HURTING ¥YOUR WALLE

BEST SERUM FOR CLEARER, FWYEN TOMED SEIM

<y i
L e gl
"

PLUSIFRIY

o
=
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i | RAY
Ray by Rafia RAY | |
' Smiling happy

Social Media HAND & FEET

LAY
YOUR SECRET' CONFIDENCE

IN EVERY
Quiet Luxury. Bold h/ TOUCH & STEP
Results. We Speak . S *
Both Languages. e G

-

Ray by Rafia trusted us to translate their ot T WY —d
premium brand into content that sells. We _ 1850rs PRSI 1550 RS
crafted every post to feel as refined as the

products.
RAY

WALK WITH

CONFIDENCE GLOW

1 CARRIED IN
FRESHNESS IN R
EVERY STEP ALL | EVERY MOVE

DAY LONG

| ANTIPERSPIRANT

ANTIPERSPIRANT

i@ |[nvorimesolutions.com




RAY

TIME RUNNING OUT

10.10 SALE

IS ending in few hours

v N

SV K

“30%

REWRITE YOUR
SKIN STORY WITH
EIL SERU

OWN EVERY

SLEEVELESS F YOUR
MOMENT ~ ﬁﬁss i RAY SHORTCUT
TO FRESH

STEPS

&
L

!

1850k&s : GLOWEROM
HAND TO TOE!




Glowup by Anoosha
Social Media E%FRST"& %‘ﬂ” U
~

FLAWLESS
PROTECTION
WITH SPF 30

Social Media Management

Behind every glowing
feed is a team that s H v
knows what it's doing N A -

FOR ALL
This feed? Strategy by us. Visuals by us. TYPES OF
Results? You keep those. Let's build

something this good for your brand.

GO

EEE

EL THE POWER OF FEEL THE POWER OF

INAMIDE NIACINAMIDE

1@% 1@%
NIACINAMIDE NIACINAMIDE

'f f-'ln '. Invorimesolutions s - =
PROTECTION - PROTECTION

& Invorimesolutions.com




GLOWUP

oY ArRooEng

PEACHPLU

GCLOWUP

by ancosha

MTINT

GLOAWUP " i'il.{;.):’\:'_.r.f‘

BRIGHTEM DULL
COMPLEXATION FOR
A FRESH, RADIANT GLOW

«

R SR

YOUR DALY DOSE OF COVERAGE,
CARE, AND SUN PROTECTION IN
DNE SMDDTH STEP

LWL

 GLOW

Like never before

Dream Glow
Serum
|Il-|'.r. fn brphter & RAewilolies

| st Cormects pigmeniation,
Antucn oo e B ciOTE ppts

GLOWUP

RRY CHARM TINT

EoWR

BSEhu gLOW
Ry

s - o W

‘*‘- —
 m— e a—
GLOWUP
by oncosha

CHERRY CHARM
TINT

GNP




Wellness with Saj

Social Media Management

Sell wellness not just
products. We know how
to do that.

Informative content. Trust-building visuals.
Conversion focused copy. Everything your
health & wellness brand needs to grow on
social media.

Softwares: m @

iR N i, ¢ . ’
(§) (in) (@) | Invorimesolutions
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wellness

Kickstart mornings
with

welinesswithsaj.com

wellness

Balance Scalp
pH

with
APPLE CORE
ACV

Mix 1-2 tablespoons of
ACV with 1 cup of water

Apply to the scalp after shampoo, Massage gently,
leave for 3-5 minutes, and then rinse

wellness

APPLE CORE
ACV

Start with 1 tsp
daily in water.

Flush out toxins gently %

Improves Gut Health
Balances pH Levels

Manage Stubborn Fat

weliness

WEIGHT
PROBLEMS

SLOwW
METABOLISM

WEIGHT
MAINTENANCE

UNSTAELE
BLOOD SUGAR

Swipe to fine SOLUTION

OVEREATING

BELOATING

wellness

How much
APPLE CORE ACV
is safe each day?

wellness

Why You Need Needs
Chia Seeds?

HIGH CHOLSERROL HEART ISSUES

e o

SHORT BREATH FATIGUE




wellness wellness wellness

\

TUMMY TIGHT
CRAVINGS LIGHT

ROUTINE SIMPLE
RESULTS POWERF

AppleCore is my best purchase
Taste bilkul fresh apple jaisa hai

Is se pehle dusre brand ka use karti thi IVIAADUIR
taste bouhat hard aur smell bilkul BUNDLE
pasand nahi aati thi scare right!
Wellness With Saj ka AppleCore sabse " ,5:;::

best hai taste bhi or quality bhi % 528

wellness wellness

wellness
DITCH THE PILLS MEET , e % .
KEEP THE WELLNESS Your Shortcut to CHIA SEEDS What is mfiﬂur HARMS ti:-.LPE-

HEALTHY GAINS ' ' - WELLEASE o

wellness

Improves slasp £ Reduces siress
& relaxation . '-.\ uplifts minod

[T _ .

welliness

T
?E\.E—[I. E.::. g J

B enrgry

30 SERVIMGS

47




Nature's Nest

Social Media Management

SHAADI SEASON

We don't just post for
brands. We create
moments they own.

From pre-launch hype to sale-closing posts
we build complete social media campaigns
that connect and drive real revenue.

Softwares: m m

S R : :
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¥ou re already buying
too many hair products
for your shaadi

14 SHOP NOW

READY TO GRAB?

Anyone here about

20% + 10% OFF

SIGHATURE REVITALIZING

HAIR OIL

' SHOP NOW



FIST Industries

Social Media

B2B brands need
content too. We make
yours impossible to
ighore.

Strategic content that positions your brand
as the expert in your field. Whether B2B or B2C
we create content that closes deals.

Softwares: m m

(§) (in) (@) | Invorimesolutions
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Firm & brighten,

elevate your
skincare line

| CONSISTENT

"




Some labs ghost you after the

PROVEN FORMULAS = INSTANT MARKET FIT

EXPOSING
HOW SOME
LABS

TRAP YOU

THEY KEEP THE
FORMULA IP
SO YOU

CAN'T SWITCH

APPROVE

*SAMPLE
* PACKAGING
 LABEL

®

EVERY SENSATION ISN'T
A SIGN OF SUCCESS.

9

TINGLING CAN SIGNAL
IRRITATION OR A
DAMAGED BARRIER




Big Slick

Social Media

If the game is
addictive, the
content should
be too.

Designed a content system
that drives engagement,
retention, and gameplay.
Ready to level up vyour
brand?

Softwares: m @

-
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THINK YOU BIg
CAN BLUFTF,

and buy at the same time?

No downloads. No waiting

]UST
e CARDS,
. CHAOQOS,

o = . I - .

Every hand changes everything

Welcome TDI-'[M.L-r-f"J;.rﬂ'-,-— A, _ -51.-;5
your new obsession BURLT s FT "
| EAT o
— - Play now @
4_‘
Te—
{ L
»alvd<dr™alnall Bs:.!mm
ﬁﬁ'l ED“OJGI ENES
A J
buy Buardwa ® W et
o g BLUFF YOLRWAYTO T
]
POKERPRO : | PoxeER-opoLy
d 't tt I
% Paker-Crpoly does bath. - q
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Bet live

WIN BIG

THE TRACK

ISIHNE o

Ench drow changes the game,
Onby ong crosses the line first

[Grirl

Odds change as they mowve
higg ks, bigger rewards.

igger ris igger ar I

‘ I "
HIGHER RISK

HIGHER REWARD \

Crash Betting

CAN YOU

Cash Out @ 1.37Tx

watch the rocket

POKER-OPOLY d

S| e Wde

L
L=
o B

YOU DON'T JUST PLAY POKER HERE

YOU - IT

bigzlickgomes com/ploy/pokar




Glamzii o
At bk M

Social Media PERFECT LOOK

with Premium Glitters

Glitter is the product.
But the content is what
makes people buy.

We made Glamzii's products shine twice
once in real life, and once on your feed.
Vibrant creatives that match the brand's

glamzii professional makeup

glamzii.com |

personality.

LOMG LASTING
-

ZERD FALLOUT =,

MAXIMUM COLOR
PAYOFF

All 7 Glitters + Primer

i@ |[nvorimesolutions.com




Solve with TRF

Social Media Management

Your product solves a
problem. Our content
makes sure people
know it.

High-impact visuals. Direct messaging.
Content designed to cut through the noise.
We built Solve with TRF's entire content
system.

Softwares: m @

i s iy . .
(§) (in) (@) | Invorimesolutions

oy

i@ |[nvorimesolutions.com

NOURISH. STRENGTHEN.

PLURE, NUTRITIOUS,
AND MADE FORTINY TUMMIES!

SWEETNESS 40U LOVE
WITHOUT THE SUCAR RUSH!
. 2y J ;‘ ::

s o
it R N A A Pl = g
i e b oy T 4

STEETENER

PURE APPLE POWER
OETON, DIEEST, THRIVE!

SiP, OETON, ANO
aLIM NATURALL!




SCiVe

The Gold(:p
Drop of GOodness

Supporing
respiciory heallh

Boosting
mailuEl immunily

Assisting
in digestion

Elevaling
energy levels

Easing
daily siresses

€
@
&

solvewithtrf.com

sclva

GLOW GREEN WITH

Tima to oSt your Gut

Gasl
healih —

=

Reminder EEE:KE& y :

L iy Focas

Immunily e&— Hﬂﬂl"ﬂn — e '_‘_Ir?flliu_lm
gy ¢ AT Crawth

Helps in weight loss and fat metabalism
Supports digestion & reduces bloating
Detoxifies and cleanses the body
Helps regulate and cravings

Boosts metabolism naturally

sclve

e

=

Boosts metabolism & weight control
Alds digestion and gut health
Helps regulate blood sugar levels

Enhances skin and hair health

sclva

GLOW GREEN WITH

MORINER o

Gut
health -— |
=

Immunily &—0 H Hum"ﬂﬂ B

Energy — l'II_::-‘_'

Fius

Wil
Lirowlh

Hair
Lurowilh

APPLE
CIDER
VIREGAR

VINECAR

¥

sclve

APPROVED BY

SABA FAISAL

Mcirshas and
promade s bl




H&A Beauty

Social Media

| ol \S(?ur Glow
Your Competitor's Feed - ory
Looks Better Than Begins
Yours. We Fix That. | promiess

We launched H&A Beauty from zero no
audience, no content, no strategy. In weeks,
they had a feed that stopped scrollers,

educated buyers, and built brand trust from

scratch. If your beauty brand is still posting

without a system, your competition is Hair oil BENEFITS
already winning the customers you should Feauures

have. Radiant skn

« DON'T
Hydr IRY
Pure THlS

Prevents makeup caking
Enhances natural beauty
Smooth, glowing skin
Soothes dry, itehy skin

Supports healthy skin

i@ |[nvorimesolutions.com
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COMING 5S0O0ON

VWash
Nourish
Repeat.

DRY SKIM.

UNMEVEN TEXTURE

GREASY FEEL
Not

Healthy scalp.
Stronger roots.
GCentle daily cleanse.

Launching soon

THE BEST
QRMULATION
FOR YOUR

GET READY TO

GCentle daily cleanse

{~ Wat your hair

Take a small amaount
&y Massage into acalp
5% Work inta lather
Rinse with water

Repeat if neaded




Serendipity by Rooj

Social Media

We Wrote The Posts.
Designed The
Carousels. Planned The
Sales.

Serum vs Toner breakdowns. Spot reduction
education. Eid sale urgency posts. Dark circle
solution content. Skin brightening complex
storytelling. Every post on Serendipity's page
has a reason to exist and we put it there. This
is what it looks like when a skincare brand
stops guessing and starts growing.

i@ Invorimesolutions.com

Tea Tree SkinToner makes
your skin glow

SHOP NOW

Peach Please

HOW TO REMOVE

& PUFFINESS UNDER
IHE S YE

YOU NEED A
FACE WASH

ORDER MNOW

Try our Skin Brighlening compler

SHOF NOW




_ broduct benelits THE DIFERENCE BETWEEN

SERUM VS TONER

Skin Brightening
complex

Boosts your skin.

SERUM

arums deliver polent
ingradiants deap 1Into the
ki, address ng spadcific

neerns like brightening,
hydration, or anti-aging

Stop premature aging.

Briaghtening
L™ i

Brightens the dull skin.

l...l_l.l.”..
Spot Reduction
I J

Helps with hyperpigmentation.

®®E 6

Heals the Acne.

Tanars halp ramove
impurities and balamnce

the skin's pH
pramoting a fresh and

SOOLhing hydrated complexion

R o ' _ TONER

4

FDSALF
SHOP § SVE

like never before

Reminder

wou still need to De
rmaisturize il you bave oily
skin!




Rhyme Beauty

Social Media

Broke Instagram on
10.10. No budget tricks
just great content.

We planned, created, and executed Rhyme
Beauty's biggest sale campaign from
strategy to last post. The results spoke for
themselves.

y@urﬁ@ui
muah:

RHYME'S TINT

Softwares: m m

f'-"ml .I Invorimesolutions
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DLV I ILY.

20% OFF SITEWIDE + 10% OFF

g

RHYME BEAUTY SALE IS Going OM - Add
o cart before it's too lata
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Performance Marketing Platforms

Data-led advertising campaigns focused on reach, engagement, | f
and measurable growth.

Ad Campaigns v v v v v v v v
Ad Monitoring v v v v v v v v
Ad analysis v v v v v v v v
Google Ad Account Setup v 4 Videography v 4
Email Campaigns v 4 Video Editing v
WhatsApp Campaigns v Equipment v
Pixel Setup v Photography v
Market Research v Photo/Image Editing v
Influencer Marketing v Graphic Design Vv

R g : : - ;
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We Built a Nutritious
Food Brand From Zero

Revenue Through Meta Ads Only

Client Problem:

This brand had no digital presence, no ad
history, no pixel data, and no existing
audience. They came to us with a product a
range of nutritious food items targeting
health-conscious Pakistani consumers and
zero market traction online. No followers. No
purchases. No proof the product would sell.
The challenge wasn't optimisation. It was

building a revenue machine from absolute
scratch.

(f ) (in) (@) | Invorimesolutions
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He Maximum: 9 Dec 2022 -9 Jan 2

; :-'uln'ﬁh-'-.! w { III i:_'l'l-.. ins: Customn k -ﬂ.-'ulnll-!-'..'."'n L [Ej - [_:

B hass 25e R - Wt soe " A [eo e -
o | Bsklinace $1 = Purchase ROAS " Results 11 o Amount spent = CPM (cost per > " Budget

(return on ad... T 1,000.. Remaining

Rs465,478.31 Rs513.75 Rs465.01 Rs50,000.00 Rs50,000.0

Rs474,078.07

CeT AT =0

Case Study Summary:

This is not an optimisation story. This is a brand creation story. We took a nutritious food
product with zero online footprint and built a complete Meta Ads revenue engine around it
— from pixel installation and audience seeding to scaling past Rs3 crore in total sales. Over
14,000 customers discovered, trusted, and purchased this brand because of a system we
built from day one. The 5.15X peak ROAS on a single ad set proves that when you
understand Pakistani consumer behaviour and pair it with disciplined funnel
management, even a brand-new product can dominate its category online..

026 ~

» Impression:




Selling Hope With Proof

“l Columns: Custom

) er result Budget 14

Using ad set bu

Revenue for Wellness Brand in 31 days

Client Problem:

Weight loss is one of the most competitive
and most skeptical categories in Pakistani
digital marketing. Consumers have been
burned by fake products, misleading claims,
and influencer promotions that delivered
nothing. This wellness brand had a genuinely
effective product but was struggling to break
through the noise. Their previous ads looked
like every other weight loss ad before/after
images, bold claims, generic copy and the
market had tuned them out completely.

Spend was high. Trust was low. Conversions
were near zero. Case Study Summary:
Weight loss is the hardest category to sell honestly and profitably at the same time. We did
both. By rebuilding the brand’'s messaging around trust, relatability, and real outcomes
and backing it with a conversion-focused funnel we generated Rs33.5 lacs in January
PN TS , ) alone at a 3.79X return. Over 53 lacs Pakistani consumers saw this brand in a single month.
(f ) (in) (@) | Invorimesolutions . : N .
Thousands of them bought. The difference between this campaign and every failed one

& Invorimesolutions.com before it was simple: we stopped shouting and started connecting.




A Skincare Brand Was Spending Lacs
With Zero Sales — We Rebuilt Everything

and Generated (RS - or-vor:

Client Problem:

A Pakistani skincare brand with good products and strong organic
demand was hemorrhaging ad budget with zero returns. By December
2024, the account showed Rs0.00 in purchase conversion value across
nearly every campaign despite tens of lacs in monthly spend flowing out
daily.

The diagnosis? Two silent killers running simultaneously:

> Broken Meta Pixel - purchase events werent firing, so the algorithm
was optimising on ghost data. It was spending, reaching, clicking but
never finding actual buyers

> Wrong Campaign Objectives - the entire account was built on
engagement and awdreness objectives, optimised for visibility when the
goal was revenue

The products were selling organically. The ads were funding nothing but
impressions.

Case Study Summary:

This skincare brand didn't have a product problem. They didn't have a
market problem. They had a broken system silently destroying their ad
budget every single day. A misfiring pixel and misaligned campaign
objectives had made their entire Meta Ads account invisible to the
algorithm'’s purchase optimisation. We diagnosed it in week one, rebuilt
the entire account structure in week two, and by May 2025 the same
brand same products, same market was generating Rs2.44 crore in a
single month from 14,383 purchases. Skincare is a crowded, competitive
category in Pakistan. The brands that win aren't always the ones with the
best products. They're the ones with the best-built systems behind their
ads.
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+ See more
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Purchase ROAS
(return on ad...
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Updated justnow | 3 i Discard Drafts Review and publish (4)

Create a view

B Maximum: 9 Dec 2022 -9 Jan 2026

/B tost o Il Columns: Custom w "B Breakdown w li_j -

Purchase ROAS b spent - (cos “ost per resul
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Rs1,008.06
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Everyday Confidence
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Enjoy Up To 14% OFF on All Wellness
PRODUCTS & BUNDLES.
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NUTRA BLEND

OAT

MY GOODNESS -

There's A Bowl of
GOODNESS

There's A Bowl of

GOODNESS
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PaKistan's

pakistans ® ® ®
MOST TRUSTED MOST TRUSTED
Organic Store Organic Store
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Smart Mutrition and Balanced
Living For Every Wellness Goal
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Stay Fit




Loved by yours

FAVOURITE
INFLUENCERS

30%O0FF

RAMADAN DEALS
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Loved by yours

FAVOURITE
INFLUENCERS

Get Freebie on
every single order




Don’t stress, just dial

We're here for you!

Get to Know the Visionaries Behind
Our Brand!

At Invorime Solutions, we specialize in delivering tailored
digital growth services that seamlessly combine Web
C O ntqct U S Development, Design, and Creative Media. Our passion
lies in creating digital experiences that not only look
stunning but also drive measurable business success.

INnfo @) INnvorimesolutions.com Every project in our portfolio showcases our dedication

to innovation, clarity, and results-driven creativity. From
: . . modern websites to dynamic brand identities, we craft
[]) invorimesolutions.com sach solution Wil plac AR o s A
businesses stand out in today’s fast-moving digital
world.
+92 300 4663693
We believe that every brand has a unique story to tell.
That's why our team works closely with clients to design
| " strategies that inspire growth, build trust, and achieve
n m ‘ I nvorim eSOl utions meaningful transformation. With every project, we aim
to turn ideas into experiences that connect, engage,
and deliver lasting impact.

invorime I

SOLUTIONS
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